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n the Road Again 
 few words from Gary Churgin, 
FA President & CEO 

HFA staffers Eric Scott (left) and Paul Mauceri in the HFA 
booth at SXSW 

ou may have noticed that HFA has been 
aking more of an effort to get out and 

bout these days. After our February 
ashville event, HFA headed south to 

xhibit at the 20th annual SXSW Music 
estival and Conference, held in Austin, 
exas from March 15 to 19. HFA staffers 
ric Scott and Laurie Jakobsen enjoyed 
eeting many of our current publishers 

nd licensees, as well as providing 
nformation about mechanical licensing, 
specially encouraging the use of HFA 
ongfile. In addition, Paul Mauceri, our 
nternational Client Relations Agent, had 
 showcase at the Festival with his band 
he Brilliant Mistakes. 

esides providing the opportunity to 
eet with our clients face to face, HFA’s 

resence at these kinds of events helps to 
uild awareness of the need to obtain 
echanical licenses, and the ease with 
hich this can be done through our HFA 
ongfile, eMechanical, and bulk 

icensing tools. 

FA will be on the road again to exhibit 
t the ASCAP “I Create Music Expo” in 
os Angeles from April 20 through 22 – 

f you’re attending, be sure to come by 
nd say hello! 

NMPA 2006 Annual Meeting 
June 16 at the Roosevelt Hotel 

New York, NY 
 
The annual meeting for the NMPA, the parent 
organization of HFA, will be held on June 16 
at the Roosevelt Hotel in New York, NY. The 
Roosevelt is located at Madison Avenue and 
East 45th Street, near Grand Central Station. 
For more information, contact the NMPA at 
202-742-4375. 
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 HFA and BMG Columbia House Reach Historic  
Licensing Arrangement 

 
HFA and BMG Columbia House, Inc., the largest direct-to-customer distributor of music 
and movies in the U.S, recently announced that they have reached a historic licensing 
arrangement regarding mechanical rights for record clubs.  
 
Music publishers affiliated with HFA will have the option of making their catalogs 
available to BMG Columbia House for licensing at 75% of the statutory rate. This 
agreement will remain in effect for four years, with automatic annual extensions. BMG 
Columbia House will use HFA’s suite of online licensing tools for their licensing activity.  
Based on the current statutory rate, the 75% rate is 6.825¢ for songs five minutes or less, 
or 1.3125¢ per minute, rounded up, for compositions over five minutes. As with HFA’s 
standard mechanical license terms, royalties will be reported to HFA 45 days after the 
close of a calendar quarter.  
 
HFA-represented publishers will receive an option mailing regarding participation 
in this arrangement in early April. Please note that responses are due back to HFA 
by May 3, 2006. 
 
These license terms for HFA publishers will supersede any licensing terms to which the 
parties agree in the settlement of the class action suit known as the Ory case. The 
settlement has been approved preliminarily by the court. HFA is not a party to that suit, 
but had objected to the initial settlement terms. These issues have been addressed in the 
revised settlement agreement between the plaintiffs and BMG Columbia House. 
Publishers may also have received a separate mailing regarding the Ory settlement. 
 
Gary Churgin said, “We are very pleased to have reached this arrangement with BMG 
Columbia House, which will ensure that compositions administered by the Harry Fox 
Agency will be formally licensed at an agreed-upon rate. This arrangement upholds the 
rights of our music publishers, while acknowledging the economics of the record club 
model.” 
 
“The Harry Fox Agency has always been a great ally and working partner. Our new 
agreement builds on that relationship. We appreciate the efforts of senior management at 
HFA to conclude this arrangement,” said Clif Knight, Executive VP, Business and Legal 
Affairs, BMG Columbia House. 
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Reminder to HFA Affiliated Publishers:  
HFA Opt-Out Agreement for Private Label Radio 
 
In March, we sent you information regarding participation in Disc Marketing, LLC’s digital 
background music service Private Label Radio (PLR). If you do not wish to participate, please let 
us know by April 17, 2006 by either returning the Opt-Out form or responding electronically 
through the “Authorizations” option on HFA Online. By working through HFA, we can handle
the licensing, collection and royalty compliance work related to these new digital licensing offers 
for you. If you have any questions about this offer, please contact Chris Curley in our Busine
Development department at ccurley@harryfox.com or 212-922-3234. 

 all 

ss 



 

HFA Notice of Foreign Activity 
 
Many of HFA’s affiliated publishers elect to have HFA collect their royalties from any or 
all of the 95 territories covered under our reciprocal society agreements. However, many 
publishers do not realize that they need to regularly update HFA regarding any foreign 
releases they would like HFA to track. Since HFA does not issue the license in foreign 
territories, we have no other way of knowing that we should be working with those 
territories societies to collect the appropriate royalties. 
 
HFA’s Notice of Foreign Activity Form is available in the Form Center on HFA’s 
website at www.harryfox.com/docs/NFA_Form.pdf. For your convenience, we have also 
included a blank form on the following page. Only one product (e.g., album) title should 
be listed on each copy of the form, per Country of Manufacture. A product can be 
manufactured in one country and distributed in multiple countries. Please note that for all 
products manufactured in the U.S., the correct form to submit is a Mechanical License 
Request Form, also available on the HFA website. If possible, please attach label copy 
and/or any other supplementary material that you have related to the foreign release, and 
return all materials to the HFA Client Relations Department as indicated.   
 
If HFA is not currently representing your company for international mechanical rights 
collection, and you would like us to, please contact HFA Client Relations at  
212-834-0100 or email client_relations@harryfox.com. 
 
 

Want to make your mechanical licensing easier than ever? 
Sign up for HFA Online! 

 
Publishers: 

• Request additions and changes to your song catalog 
• View, sort and approve license requests online 
• Act on new HFA licensing agreements and view your agreement options 
• View, sort and download your Licensing Reports and Royalty Statements 

 
Licensees: 

• Request and sign licenses quickly and easily using eMechanical with eSignature 
• View your licensing history online through 1992 
• View, sort and download your Licensing Reports 
 

To enroll, contact HFA Client Relations at 212-834-0100 or email client_relations@harryfox.com. 
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Bardis Music Co. Ltd. 
 
Peter Bardon, Director 
 
Talking to Peter Bardon can make the hardest-
working person feel like a slacker. In his over 40 
years in the music industry, he has been an 
artist, manager, club owner, and radio station 
owner, but now merely confines himself to 
owning and operating the largest indepen
music publisher in Ireland, Bardis, and acting as 
Chair of MCPS Ire

dent 

land. 
 
Bardon modestly credits his achievements to circum
country – you have to wear many hats to succeed.” 
Ireland, the Greenbeats, in the early 1960’s, he deci
management. Since his artists were also writing son
publisher as well. Success came quickly, with his fi
Lyttle, representing Ireland in the famed Eurovision
lost to Abba’s performance of “Waterloo”). Bardis h
Eurovision entries, including the 1980 winner “Wha
sung by Johnny Logan. 
 
Currently, one of Bardis’ most successful writers is
he was an officer in a bank. Bardon remembers that
1990, he had told him not to leave his stable positio
songwriting. However, Bardon was quickly able to 
commercials. But the big breakthrough was in 1996
Michael Flatley to create “Lord of the Dance,” whic
collaborated for “Celtic Tiger,” which toured the U.
 
Other current Bardis writers include the conductor a
orchestrating work has included “Riverdance” and t
Toner, a leading artist in his own right who has had
Lee, The Nashville Bluegrass Band, and many othe
many of the films for Pierce Brosnan’s production c
O’Donnell, a “country and Irish” artist with six albu
charts. Bardon says that his company is “not in the m
know everybody we work with, everyone gets perso
 
Bardon proudly points out that Bardis is a family af
royalty and office administration while her father pl
company and its clients. 
 
When asked what kinds of songs he’s looking for, B
make money.” He notes that much of what he repre
more of a market outside of Ireland in the classical c
hunt for production music libraries, as Bardis licens

HFA Soundcheck 
Peter & Gráinne Bardon
stance, the result of Ireland “being a small 
After a stint in the first rock and roll band in 
ded his talents were better suited to artist 
gs, he found himself playing the role of 
rst copyright, “Cross Your Heart” by Peter 
 Song Contest in 1974 (Bardon notes that it 
as since represented several of Ireland’s 
t’s Another Year,” written by Shay Healy and 

 Ronan Hardiman, who Bardon first met when 
 when Hardiman wanted to leave his job in 
n to do something as precarious as 
get his work placed in TV, films and 
, when Bardon connected Hardiman with 
h is still going strong. The two also 
S. last year and opens in Europe on April 16. 

nd composer Mark Armstrong, whose 
he BBC TV series “Ballykissangel”; Niall 
 his songs recorded by Bill Wyman, Albert 
rs; and Stephen McKeon, who has worked on 
ompany. Bardis supplied songs for Daniel 
ms in the top 15 in Billboard’s World Music 
ainstream competing with the majors. We 

nal effort.”  

fair, with daughter Gráinne “looking after 
ays golf,” and son Morgan handling IT for the 

ardon honestly replies, “Anything that will 
sents are local Irish acts but he’s been finding 
rossover market. Bardon is particularly in the 

es about a quarter of all advertising in Ireland.  
(continued page 6) 
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Sub-publishing and administration are also important areas for Bardis, and the company 
represents a number of American catalogs in Ireland. Bardon recalls that he met with manager 
and publisher Bob Doyle in 1989 about a young country artist named Garth Brooks, and Bardis 
has represented Brooks in Ireland since then. He proudly notes that Ireland is actually Garth’s 
biggest market outside the U.S. – “he’s as big as U2; 1 million out of the 4 million people in 
Ireland own his last record!” Because of the Irish affinity for country music, Bardon says he 
spends a lot of time in Nashville. 
 
Bardon minimizes his work as Chair of MCPS Ireland, the country’s mechanical rights 
organization, saying that they have a “fantastic” chief executive in Managing Director Victor 
Finn. He feels the organization is very much on the forefront of new technology and the Board, 
which meets four times a year, twice in the UK and twice in Ireland, is very strong. 
 
Bardon recommends that publishers that are looking at the Irish market “need to recognize 
Ireland is a separate territory than the UK. People lump them together, but it’s like Canada and 
the US – it’s a different market and currency – you don’t want to have your money collected in 
euros, then changed to pounds sterling, and then to dollars.” He notes that unlike in the UK, 
“there’s no great demand for urban music. The Irish market is closer to the mainstream of 
American music; more contemporary and country music are popular in Ireland. This is true going 
back in history to Pat Boone, Elvis Presley, and Little Richard – they were all fantastically 
popular in Ireland.” 
 
Not surprisingly, Bardon strikes a realistic tone as he sums up Bardis’ strategy. “We can’t 
compete for U2 or the big pop bands. We need to stay in niche markets. We’re just real song 
people.” Clearly willing to do whatever needs to be done to achieve success, Bardon himself may 
be the real definition of “Celtic Tiger.”  

Stephen H. Block Joins HFA as Vice President Business Affairs and Senior Counsel
 
Stephen H. Block has joined HFA as Vice President Business 
Affairs and Senior Counsel, a newly created position that will  
oversee Transactions and Royalty Compliance in the HFA Legal  
Department. Block joins HFA from his own private practice, where  
he handled music technology and licensing transactions, content,  
privacy and media issues, and risk management, and acted as  
external general counsel for an early-stage music technology  
development and licensing company. Prior to that, he was General  
Counsel and Executive Vice President, Business Affairs at the  
Digital Club Network (DCN), eMusic, and The Orchard. Before  
joining DCN in 2000, Block was a Managing Partner at the  
intellectual property law firm Kahn & Block. He began his career  
as a Litigation Associate at Spector & Feldman. Block received a  
B.A. magna cum laude from the Honors Program at Georgia State  
University, and his J.D. from the Benjamin N. Cardozo School of  
Law, where he was the managing editor of the Arts & Entertainment 
Law Journal. 
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Word on the Street . . . HFA Affiliate Publisher News
 
Lupe Fiasco has joined BMG Songs’ stable 
of urban music stars through the signing of a 
global music co-publishing agreement. 
Additionally, BMG Songs has entered into a 
joint venture-type deal with Fiasco’s record 
company, 1st and 15th Productions, and will 
sign the label’s producers to music 
publishing deals. The Chicago-based rapper 
- who is featured on Kanye West’s “Touch 
The Sky” (Roc-A-Fella/Def Jam), a track he 
co-wrote - will step into the spotlight with 
the release of his debut album Food & 
Liquor (1st and 15th/Atlantic Records). 
Linkin Park’s Mike Shinoda (a Zomba/ 
BMG songwriter) is among the guests on the 
album.  

  
Jim Collins has signed an exclusive writing 
agreement with Cal IV Entertainment. Cal IV 
has also purchased Collins’ Make Shift Music 
catalog, which includes “The Good Stuff,” 
recorded by Kenny Chesney; “Then They Do,” 
recorded by Trace Adkins; and “How Bad Do 
You Want It,” recorded by Tim McGraw. 
Currently, Collins has cuts by Keith Urban, 
Gretchen Wilson, Trace Adkins, Joe 
Nichols, Jason Aldean and Little Big Town. 
 
Cherry Lane Music Publishing has further 
extended its reach into the hip-hop arena 
with signings of three noted New York-
based writer/producers. The new Cherry 
Lane signings include: Antwan “Amadeus”  

 
Thompson (who has collaborated with 
artists including Mike Jones, Foxy Brown, 
50 Cent, Lil Mo, Cam’ron and Talib Kweli); 
Shea Taylor (who has cuts on current 
albums by Wyclef Jean, Memphis Bleek and 
Chris Brown and upcoming albums by Neo, 
Quiana Space and LL Cool J); and Malcolm 
Flythe (great nephew of Duke Ellington, 
whose songs are featured on Ashanti’s 
Concrete Rose, as well as albums by Frankie 
J & Cassidy).  
 
ole announced the addition of songwriter 
and aspiring recording artist Willie Mack to 
its songwriting roster. A native of Chico, 
Texas, Mack is a Nashville-based writer 
who has placed cuts with Collin Raye and 
Sons Of The Desert, but his biggest credit to 
date is penning the title track of the million-
selling Sara Evans album, Restless. 

L to R: Daniel Hill, President of Cal IV; Jim Collins; 
Mike Molinar, Creative Manager Cal IV; Carl 
TurnerIII, CEO Cal IV and Billy Lynn, VP Creative 
Cal IV. 

 
Zomba Music Publishing (a division of 
BMG Music Publishing) has signed an 
exclusive worldwide administration 
agreement with Shania Twain through her 
company Loon Echo Inc. The deal covers 
Twain’s future compositions as well as her 
complete back catalogue – including global 
hits such as “You’re Still the One,” “Man! I 
Feel Like A Woman!,” and “From This 
Moment On.” 
 
In Other News . . .  
 
The New York Chapter of the AIMP is 
hosting an event on Monday, April 17 on 
Grand Rights/Small Rights: Licensing 
Performing Rights for Broadway, Ballet, 
Opera and More. The event is free to AIMP 
members and $10 for non-members. Go to 
www.aimp.org for more information. 
 
Crosby, Stills & Nash will be honored as 
BMI Icons at the organization’s 54th annual 
Pop Awards on May 18 in Los Angeles. 
 
 
“Word on the Street” is taken from press release material. 
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“Return to Sender, Address Unknown” 
Publishers MIA: Can You Help Us Find Them? 

 
If you are a music publisher (or the assign, successor in interest, heir or beneficiary of a 
music publisher) that has been affiliated with HFA, and you’re not sure whether HFA 
has your current contact information, it is possible that HFA is holding royalties due to 
the lack of a valid mailing address. 
 
To find out if HFA is looking for you and to provide current information so we can pay 
you any royalties we may be holding, visit “Help Us Find Publishers” at 
www.harryfox.com, or call HFA Publisher Services at 212-834-0100.  
 
If you’ve moved, please remember to update your contact information with HFA. You 
can obtain change of address information from the website or by contacting HFA 
Publisher Services.  

If you have any comments regarding HFA Soundcheck, please contact Laurie Jakobsen, 
Vice President, Communications & Marketing, at 212-834-0133 or ljakobsen@harryfox.com. 

 
HFA Soundcheck is published 10 times a year by The Harry Fox Agency, Inc. (HFA). All rights reserved. Established 

in 1927 by the National Music Publishers Association, HFA represents over 28,000 U.S. music publishers for their 
mechanical licensing needs, and the collection and distribution of royalties. HFA also provides collection and 

monitoring services to its U.S. publisher clients for music distributed and sold in over 95 territories around the world. 
For more information about HFA, or to become an affiliate publisher or a licensee, see www.harryfox.com. 
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